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1. Self ReaHaton

[ Substantially impactful
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Julius Yego, 2012 Olympic gold medalist
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Julius Yego, 2012 Olympic gold medalist, video courtesy of YouTube https://www.youtube.com/watch?v=-3eSgkN_BVS8
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2. Soclal Learning
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3.Experience Design



* Market research

* Customer relationship management
* Communications

e Storytelling

* Brand management

* User experience design

* Nudge theory

e Data analysis
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meeting needs without fuss or bother

gl simplicity and elegance = e Customer relationship management

e Market research

e Communications

joy to own and use

Storytelling

* Brand management
human-centered
* User experience design

goal-directed  Nudge theo

e Data analysis
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* Market research

e Customer relationship management
* Communications

e Storytelling

* Brand management

e User experience design

* Nudge theory

e Data analysis

anchoring




meeting needs without fuss Of bother

simplicity and elegance
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justin time Prompts

= EARNING
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anchoring

simplicity and elegance

gamification

comm'\tment (consistency)

(Learning Experience Design)
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SELF-REGULATION SOCIAL LEARNING LXD
e Before, during, and after * Create the conditions * UX throughout
* Monitoring and reflection * Make space * Design for real people
* Navigate knowledge * Nurture the community * Think big picture
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GU SOCIAL LEARNING
* Before, during, and after * Create the conditions * UX throughout
* Monitoring and reflection * Make space * Design for real people
* Navigate knowledge * Nurture the community * Think big picture
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